C RESTA DATA SHEET

Uncover pivotal insights hidden in your
conversations—in minutes, not months

Cresta Al Analyst answers your natural language questions with explanations & evidence from your conversations,
giving you transformative insight into business strategy, CX operations, voice of the customer, and agent behavior.

Why are customers unhappy with the ProPlus package?

A 6,016 conversations fr ; p & Sentimer

1. Cost Concerns: Customers think the ProPlus plan is expensive

Al Analyst

compared to the Premium plan, especially given recent price
increases & service fees.

2. Package Confusion: Customers are confused about which services

o .
<> Why are customers unhappy with the ProPlus package? are included in the ProPlus plan, with some... See more

Analyzing conversations

Here’s the full report of customer complaints about the ProPlus package. If you have Package Confusion
any further questions or need additional analysis, feel free to let me know! °
Hotspot Limits

Evidence in conversations

Why are customers unhappy with the

ProPlus package? Click to see the full report ->

“The list price was okay for me, but with the
How are agents handling these complaints?

extra service fee I'm not so sure.”

See Al Reasoning Open Full Convo 71

Sentiment by package
Say goodbye to slow, manual analytics

O\

. X . ProPlus
Ask questions about your conversations in natural language—

including follow-ups, comparisons, and root-cause analysis—

and get the answers you need, without spending weeks or

months on manual conversation review. Why are customers happier with the ProPlus
package than with Premium?

2
@ Analyzed 250 conversations in 1m 24s

Discarded 11 irrelevant conversations from sample

Here are the top reasons customers are choosing

ProPliie aover Premiiim:



Get answers on what's happening—and why <‘2> How did resolution by topic change since last week? >

When your answers are returned in minutes instead of months, you — e

can ask more follow-up questions to uncover root cause, explore

more patterns that appear in your analysis, and quickly extract more

usable information. Account Changes

Unresolved Billing conversations increased by +14% since last week.

“With legacy analysis, getting to the nuance required
manual review of transcripts. I'm thrilled to see Al
Analyst come online... it can c'malyze calls for patterns ’2) Why?

that represent the real experience.”

[MBRINKSHOME"

PHILIP KOLTERMAN,

. . . . Agents mentioned missing documentation around
Chief Information Officer, Brinks Home @

refund timing in 54% of unresolved billing conversations
last week.

Evidence in conversations

Trust your insights with evidence-backed Al

“ Asked for higher speed than we can offer X . . .
Cresta analyzes conversations individually and combines them into

Customer | know you say your top package is 1 . s S
gigabit, but if you had one that was 5 or structured answers with statistical analyses. Industry-unique
even 10, I'd jump on it. techniques cite evidence, and explain why it's relevant. The result

is insight that you can trust.

See Al Reasoning Open Full Convo 7

% UNTERS i e Seien CrimE “Cresta’s Al Analyst provides a way for any employee to

probe into customer interactions and learn the root cause
of emerging trends. The approach results in more

@ metrigy accurate answers from the LLM, which is key as
companies take action on the findings.”

Customer When | signed up, | was paying $25 a
month and that was pretty fine. But

*> AIREASONING

Customer’s assertion that they would choose a higher
speed than our highest offered shows that “higher speeds
& bandwidth” is an unmet customer need.

ROBIN GAREISS,
CEO & Principal Analyst, Metrigy

Why do enterprise contact centers trust cresta?

%
Speed to insight Explainable, trusted Al Democratized insight

Get answers in minutes, instead Trust your answers with Let anyone in your business gain
of spending weeks on back-and- industry-leading conversation insight into the voice of the
forth questions & manual call understanding, evidence customer by asking their own

listening. citations, and explanations. questions.

Turn every conversation into CRESTA
a competitive advantage


https://cresta.com/request-demo-ai-agent/

